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Q 
“Do you have a secret pleasure?”

The TeLEgraph

A 
“Potato printing at Purple Dragon with Harper”

vicTOria beckham

Q
“What’s your favourite thing about London?”

Sky News

A
“Purple Dragon and the Natural History Museum”

MAtTHEw MORrison 

Purple Dragon is a multi-award winning private family members’ club, 
with a flagship in Chelsea. An urban country club for ultra-high net 

worth families, it was launched in 2008 on the ethos of ‘family time, 
well spent.’ 

Described as ‘the world’s best family club,’ Purple Dragon is the place 
for children, that loves grown-ups. With new locations targeted for 
the US, Gulf and East Asia, the brand is expanding globally to meet 

demand from its international membership base. 

WHAT IS
PURPLE DRAGON?

“Parents will love this place, just as 
much as their kids do. Just heavenly.”  

HarpERs Bazaar
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Typical Household Income 
Chelsea £700k - 23m+

34% Ultra High Net Worth (£23m+)
37% Very High Net Worth (£3.8m – £23m)  
29% High Net Worth (£700k - £3.8m)

Professions 
Media, Entertainment, Sport, Finance, 

Professional Services, Property, Pharmaceuticals, 
Manufacturing, Mining, PetroChem, Heavy 

Industry, Fashion and Philanthropy

Holidays 
average 5 trips per year

Countries/Nationalities
British 35%

Gulf  15%
European 28%

American 6%
East Asian 8%

Indian 3%
Other 5%

37
Average 

age

Number of 
children 2.6

Number of London Homes 2.6
London Homes: Chelsea, Belgravia,  

Knightsbridge, Mayfair, Marylebone, Fitzrovia, 
Regents Park, St Johns Wood, Notting Hill, 

Hampstead, Putney, Fulham, Parsons Green, 
Wimbledon, Chiswick, Barnes, Clapham,  

Kew, Richmond. Members are 
typically high 
to ultra-high 

net worth, 
international 
families from 
the worlds of 
film, media, 

sport, business 
and finance



60_Patek.indd   260_Patek.indd   2 09/01/2020   16:1909/01/2020   16:19

st
e
ll
a
m
c
c
a
rt
n
e
y.
c
o
m

Untitled-2   1 08/07/2019   16:16

st
e
ll
a
m
c
c
a
rt
n
e
y.
c
o
m

Untitled-2   1 08/07/2019   16:1602-03_Stella McCartney.indd   51 08/07/2019   20:10

st
e
ll
a
m
c
c
a
rt
n
e
y.
c
o
m

Untitled-2   1 08/07/2019   16:16

st
e
ll
a
m
c
c
a
rt
n
e
y.
c
o
m

Untitled-2   1 08/07/2019   16:1602-03_Stella McCartney.indd   50 08/07/2019   20:10

promotion

Nestled within privately owned Kalemya Bay, surrounded  
by glistening aquamarine waters and aromatic pine trees, 
Hillside Beach Club in Turkey is the perfect family escape – 
with an added touch of luxury. Here parents can relax, while 
children of all ages can enjoy dedicated activities. There’s  
a Baby Park where little ones can splash about, fun events at 
Kidside for four to 10-year-olds, and an Activity Centre where 
eight to 15-year-olds can make new friends and get involved  
in DJ workshops and dance classes. 

Of course, families can also spend quality time together, 
whether on specially curated scuba-diving courses or making 
sweet treats at the chocolate factory; at a zen mother and  
child yoga morning or on a boat trip to uncover hidden island 
treasures. Gliding over the waters on a catamaran alongside  
a pod of dolphins will linger long in the collective family 
memory. And there’s a dedicated art space where guests can 
create their own magnificent terrarium, create intricate henna 
designs, or discover the art of silk painting.

If the sound of all that fun leaves you feeling exhausted, head 
to adults-only Silent Beach where guests are encouraged to 
switch off from technology and enjoy the peace and quiet.  
For something truly indulgent, head to one of Hillside’s two 
spectacular spas, one of which merges magnificently with 
nature. All you need to do is wander a little off the trail to 
discover the Sanda Nature Spa, where the natural world takes 
precedence and trees climb up through the floorboards. Hear 
the sounds of the forest – a babbling brook, sweet birdsong 
– while enjoying a complimentary 60-minute spa session. 

At Hillside Beach Club 72% of guests return, and it’s easy  
to see why. Next time you feel like you need a break, don’t run 
for the hills – simply book a break at this luxurious resort.  

Hillside Beach Club is offering an exclusive 15% discount  
for Purple Dragon members (valid on direct bookings only).  
For stays of six nights or more, you will also enjoy a 
complimentary sunset boat tour.

ESCAPE TO 
THE HILLSIDE

www.hillsidebeachclub.com | feelgood@hillsidebeachclub.com | 0090 212 362 30 30
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A family holiday on the sparkling Aegean coast will create  
memories that last a lifetime

ESCAPE TO 
THE HILLSIDE

hillside
B E A C H  C L U B
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Are you dreaming of hazy lazy days in the sunshine with your family? Those long lovely days uninterrupted  
by beeping and buzzing, the only sounds the kids splashing in the pool and the reassuring pop of a wine cork  

being pulled? We’ve more than 400 carefully selected luxury villas – scattered across 26 sun-drenched  
Greek islands – that combine the indulgences of a five-star hotel with the comforts and familiarities of home.  

With excellent local knowledge, incredible customer experiences and a willingness to cater to any request,  
no matter how extravagant, The Greek Villas concierge team will make your dreams come true.  

All you need to do is sit back and relax... or paddle off in search of Greece’s hidden coves... or zip between  
islands, waterskis in your wake... or charter an opulent yacht to take you over the high seas.  

Whatever your pleasure, The Greek Villas team is on hand to help.

OH, THOSE 
HALCYON DAYS

Quote Purple Dragon when you book The Greek Villas for an exclusive 5% discount
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WHAT DOES IT MEAN 
TO BE A PURPLE 

DRAGON PARTNER?
A bespoke opportunity to work 
with the Purple Dragon brand 

and its membership throughout 
the course of 2021. Direct 

access to a niche, ultra-high net 
worth, hard-to-reach and highly 

engaged audience, across a 
range of editorial, advertorial and 
direct opportunities, both print 

and digitally.

Promotion

THE STORY 
OF TIMOTHY
OULTON started 
back in 1976 with an antiques 
shop near Manchester, owned 
by Tim’s father, Major Philip 
Oulton. After graduating from 
Ampleforth College in 
Yorkshire, a boarding school 
run by Benedictine monks, 
Tim went to work for his dad, 
and about 3 months in he was 
hooked on antiques, falling in 
love with traditional 
craftsmanship and enduring 
design. It was an obsession that 
would lead him to create his 
own line of furniture, lighting 
and accessories, inspired by the 
past yet relevant for today. 

In 2008, Tim opened his first retail gallery under his name at 
HD Buttercup in L.A. Over the ensuing years, his eponymous 
company expanded across the world and now has over 40 galleries 
worldwide, from New York to Sydney, New Delhi, Mexico, Hong 
Kong and London. Celebrating its tenth anniversary this year, 
Timothy Oulton opened its worldwide flagship in September on 
London’s King’s Road at Bluebird.

On the new gallery Tim explains, “We’d been looking for an 
iconic London landmark for our flagship for a long time, and 
when the opportunity at Bluebird came up we knew it was the 
perfect place. It’s a distillation of everything we stand for – 
heritage, creativity, innovation, hosting…all under one roof. We’ve 
got our most iconic furniture designs alongside some rare vintage 
pieces like the Louis Vuitton trunks, we’ve got a giant yellow 
submarine submerged in a fish tank, a giant glowing rock crystal, 
our own spaceship…I don’t know anywhere else in London where 
you can sit in a spaceship and drink champagne!”

Going by the mantra “Be Relevant or Be Dead” Timothy Oulton 
exudes the perfect balance of tradition and modernity in its 
creative collections, blending a passion for time-honoured 
handcraftsmanship with a fearless quest for innovation. At this 
year’s Milan Furniture Fair, the brand launched its Noble Souls 
collection; a modular sofa range handmade with natural 
vegetable-dyed linens using ancient dyeing techniques, embodying 
the concept that true luxury is about blissful moments of 
reconnection.  

On its British roots, Tim Oulton says, “British heritage is really 
important to us. When I was working in the antiques industry I 
fell in love with British craftsmanship, things that were built to 
last, built for empire, almost. It wasn’t the empire that was 
important, it was the vision and commitment to quality, to the 
future, that struck me.  People sense that in your work, they want 

things that have authenticity and purpose, and that resonates with 
people in Moscow or New York just as much as it does with 
someone in London.”

Rooted in the ethos of hosting, the brand’s interiors and 
construction leg, Timothy Oulton Studio, has delivered hospitality 
projects across the world including the recently opened 1880 
members’ club in Singapore, and Timothy Oulton’s first 
restaurant, Gough’s on Gough, in Hong Kong. Everything is 
designed around giving people a great hosted experience, as Tim 
explains, “Our aim is to create an experience which deeply touches 
people. The stores, the furniture, our hospitality projects, 
everything is a vehicle for delivering a visceral experience.”

On what’s next, Tim says, “We’ve been very busy working on our 
new 2019 Collection which launches next month. We’re also busy 
with Timothy Oulton Studio projects; we’re designing a restaurant 
on King’s Road in London, a boutique hotel and restaurant in the 
Middle East and a private residence in the Lake District, UK. Plus, 
we’re looking at some new store openings for 2019, so lots to be 
getting on with!”

➺ Visit Timothy Oulton’s worldwide flagship at Bluebird, 350  
King’s Road, Chelsea, London, SW3 5UU (telephone 0203 150 
2024). See timothyoulton.com for more information. 

Our Bluebird flagship is a 
distillation of everything we  

stand for – heritage, creativity, 
innovation and hosting –  

all under one roof ’

TIMOTHY
OULTON

Handmade British furniture 
blending modernity and 

tradition



EMILY SEARES, EDITOR
A renowned editor and journalist, with over 10 years’ 

experience specialising in luxury, fashion and lifestyle. 
She contributes to a range of national newspapers and 

magazines, is regularly interviewed as an expert for 
the BBC and was listed number 24 in British Vogue’s 

Digital Powerlist Top 100.

DARREN HOLDWAY, CREATIVE DIRECTOR
A highly accomplished and award winning integrated 
Creative Director with over 20 years’ experience of 

building and bringing high profile brands to life within 
luxury, lifestyle, fashion, food and interiors, including 

Country Living and Jamie Oliver. 

MEET THE TEAM

WE FIND THE POOLS. YOU MAKE THE RULES
Find and book your next family escape at mrandmrssmith.com
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SCHOOL’S NOW IN SESSION

0203 814 0760 
abercrombiekent.co.uk/family

They’ll think it’s a holiday, you’ll know they are learning 
invaluable lessons about another culture. From meeting 

a tribe of local Maasai children to exploring Egypt’s 
ancient tombs, we design and deliver luxury family 
holidays to meet and exceed all your expectations.

Luxury family holidays with A&K

PurpleDragon_FPA_September_Final.indd   1 18/09/2018   14:42

EXCEPTIONAL TRAVEL 

For more information and T&Cs please contact us on 020 3733 4104 or amelia.vevers@scottdunn.com and quote ‘Purple Dragon’
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EXCLUSIVE OFFER
Purple Dragon families can enjoy

£500 o�  a Scott Dunn villa holiday

Follow us 
@theflowerbx

F LO W E R BX is an online flower delivery service
that sources the freshest flowers, direct from the growers.

£ 1 0  O F F  YO U R  F I R S T  O R D E R*

Use code: F BX D R AG O N
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Artistic
futures

art evaluation

last year’s Queen’s Birthday Honours List, 
David Clegg was awarded the British Empire 
Medal for services to people with dementia. 
His work, assembling the life stories of 
people who only remember them in 
fragments, was recognised for advancing 
understanding of dementia and Alzheimer’s 
disease, improving the lives of those living 
with the conditions as well as those of  
their families. And it has been used to train 
thousands of care workers up and down  
the country. But David is not an academic  
or medical professional. He is an artist. 

He studied sculpture at the then Chelsea 
School of Art and sees his work as a 
continuation of what he learnt there. “It’s not 
just me,” he observes. “Art school doesn’t just 
create ‘artists’! Within my year was someone 
who’s gone on to be a special-effects expert 
in Hollywood, a TV prop maker, someone 
who uses creativity to teach severely dyslexic 
children…” His work is an example of how  
the creative industries add value to the UK’s 
economy and culture, in both major and 
sometimes unexpected ways. 

According to figures released by Arts 
Council England in April 2019, the arts and 
culture industry grew £390m in a year and 
now contributes £10.8bn a year to the UK 
economy. As Arts Council England chair Sir 
Nicholas Serota points out, £10.8bn is “more 
than the agricultural sector and roughly equal 
to cities such as Liverpool and Sheffield”. 

Despite well-publicised cuts to the arts,  
Sir Nicholas praises the resilience and 
commitment of galleries, theatres and other 
arts organisations that continue to thrive, 

IN

☛

 
Art is a springboard for a diverse and lucrative range of careers,  

says STEVEN SHORT. Central to our economy, the creative industries allow 
us to explore art and culture, ideas and imagination, and have a real impact 

on society too. By investing in the arts, we all profit 

B I G  I N T E R V I E W
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adding that the success in the face of 
adversity “tells you about the brilliance of  
the people running these organisations”. 
Many of these people will have studied art  
at school, going on to arts colleges and 
university degrees in the arts, then using  
what they learnt to forge diverse careers.

London is, of course, world-famous for its 
galleries and museums – government figures 
estimate more than 49m visitors during 2018 
– but the capital’s cultural events calendar 
offers an insight into its wider cultural clout. 
From the Frieze art fair and London Fashion 
Week to the BFI London Film Festival and 
London Design Festival, all attract both 
homegrown and international talent. 
“London’s creative economy is worth £52bn 
a year,” notes Justine Simons, London’s 
Deputy Mayor for Culture and the Creative 
Industries. “One in every six jobs in London  
is a creative one, and these jobs are growing 
four times faster than the average economy.”

CREATIVE  ROOTS 
These days all kinds of careers have their 
genesis in art, from museum or gallery 
curator to fashion designer, inventor or 
product designer, graphic designer to UX 
specialist, architect to advertising executive 
(filmmaker Ridley Scott began directing ads). 
It’s no secret that many famous musicians – 
from the Rolling Stones to M.I.A. – are art 
school alumni, but so too are their costume 
makers, set designers and make-up artists. 
Adele’s recent world tour featured huge 
projections of her eyes that opened as she 
rose up onto the stage seemingly out of 
nowhere. The set was designed by Central 
Saint Martins alumna Es Devlin. 

London-born Steve McQueen might not 
have gone on to win the Turner Prize, direct 
films – including Hunger (2008), Shame (2011), 
12 Years a Slave (2013) and Widows (2018) –  
and bag an Oscar were he not another 

Eyes wide open  
Artist and stage 
designer Es Devlin OBE, 
who studied at Central 
Saint Martins, has 
worked with Adele (left), 
U2 and Kanye West 
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40  spring tales 

Chelsea alumnus. This year, Tate Modern  
is hosting a major exhibition of his artwork 
(13th February to 11th May) – poignant, 
provocative portraits of time and place that 
turn his unflinching eye to contemporary 
issues. His Year 3 project, shown at Tate 
Britain in conjunction with the retrospective, 
brings together 76,000 seven- and eight-
year-old children from across the capital  
(all Year 3 pupils in London were invited to 
take part) in some 3,000 class photographs. 
“There’s an urgency to reflect on who we  
are and our future,” he says. “To have a  
visual reflection on the people who make  
this city work.”

The work offers us a glimpse of the 
capital’s future, a hopeful portrait of a 
generation to come. It’s one of the most 
ambitious portraits of children ever 
undertaken in the UK. But if these children 
are our future, how do we nurture them? Arts 
Council England’s Sir Nicholas believes that 
it is “short-sighted and morally wrong” not to 
do more to teach children and young people 
to be creative – the benefits go beyond the 
arts. “We can revolutionise the whole 
economy by being more creative,” he says. 
Organisations such as Tate are running 
Young People’s Programmes that champion 
the promotion of the arts among 15–25-year-

“There’s an urgency to reflect on who we are and our future,”  
says Steve McQueen of his Year 3 project. “To have a visual reflection  

of the people who make the city work”

DID YOU 
KNOW?
Out of all UK 

universities across  
all subjects, the Royal 

College of Art has  
the most student 

start-ups (according to 
The Higher Education 

Funding Council for 
England’s 2015 report, 
Research to Assess the 

Nature and Annual 
Value of Student 

Start-ups)
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PURPLEDRAGONPLAY.COM

art evaluation

Art lessons 
Steve McQueen’s 

‘Year 3’ project (far left) 
and the Makerversity 

community at Somerset 
House give us a glimpse 

of our creative future

olds. The Arts Council also has extensive art 
and cultural education programmes including 
Artsmark, which aids teachers in embedding 
creativity across the whole curriculum. It also 
runs The Saturday Club Trust, where young 
people aged 13–16 can study art and design 
every Saturday morning at a local college or 
university, for free, as well as Summer Arts 
Colleges and creative-writing programmes. 

“It is becoming more and more vital that  
we support the next generation to fulfil their 
creative potential, whether as artists or as 
young people wanting to get a foothold  
into the creative industries,” says Diana 
Spiegelberg, deputy director at Somerset 
House. “Somerset House is ambitious to 
change this.” Not only does its Creative 
Careers programme give young people from 
under-represented backgrounds the skills, 
experience and networks to navigate the 
early stages of their careers, the organisation 
also provides highly subsidised workspace 
for some 100 artists at Somerset House 
Studios, supporting them in developing  
new work and forging new connections.

MAKING  AN  IMPACT
Backed by Somerset House since 2013, 
Makerversity is the largest of the Studios’ 
residents. Describing itself as “a community 
of emergent maker businesses”, its mission is 
to “inspire and support makers and grow 
communities of maker businesses in city 
centres around the world”. Makerversity 
brings together entrepreneurs, designers, 
inventors, technologists, craftsmen and 
engineers with cutting-edge facilities, as well 
as running learning programmes for young 
people to inspire the next generation of 
creative and practical minds. Talent fostered 
is as diverse as Presto Coffee, with a goal to 
become the world’s most sustainable coffee 
brand; London Bronze Casting, a workshop 
at the forefront of complex metal structures; 
and Luna:lab, currently working on products 
to replace single-use plastics. 

The work of these young artists, artisans 
and makers will affect all levels of our society 
and culture. “Art can transform lives in ways 
that are both practical (generating income, 

inspiring communities into shared action and 
reducing isolation) and profound (reducing 
stigma, supporting communication skills, 
asking questions about attitudes by 
presenting challenging material and changing  
the way people think and feel about their 
lives),” says David Clegg. “However, art has  
a right to be treated seriously as something 
worthwhile in itself, something to be proud 
of, irrespective of its usefulness.”
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Tales is the online luxury lifestyle magazine for Purple Dragon, reflecting the highly premium 
offering at the club and lifestyle of its members. Tales includes beautiful, exclusive photoshoots, 

articles written by renowned journalists and interviews with the likes of Stella McCartney, 
Natalia Vodianova and Bear Grylls.



How to make an optical illusion like Bridget Riley
An iconic artist from the 1960s and 70s, she put colours, shapes and patterns  
together in clever ways to create optical illusions. “Paint can be messy, so we  

used black tape in different widths to recreate some of her most famous artworks.  
Does it look like it’s moving to you?”

22  spring tales 

Incorporating art history into our programme is crucial to the learning 
process, says Purple Dragon Play Mentor IGNACIO GOROSTIDI 

P H O T O G R A P H Y  N AT O  W E LT O N     P R O P  S T Y L I N G  W E I  TA N G
H A I R  &  M A K E - U P  R E B E C C A  H A D F I E L D

IMITATION 
GAME
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“On the first Wednesday of every month our whole team 
comes together for shout outs, awards and training.  

David Crofts came and taught us balloon modelling,  
so we can all be a bit more Jeff Koons…”

In the blue
Brogan Blazer, £230, 
Brice Trousers, £120, 

and Smart Oxford  
White Shirt, £79.

 mariechantal.co.uk

PURPLEDRAGONPLAY.COM

portrait of an artist
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How to  
make a collage like 

Frida Kahlo 
She’s known for her self-portraits and 

bold use of colours. “Once the children 
have drawn a likeness of themselves, 

we help them decorate it with flowers. 
These are made from paper folded 

into a fan and then carefully pulled into 
shape. It’s simple but really effective.”

24  spring tales PURPLEDRAGONPLAY.COM

In the pink 
Pink Floral Crêpe  

Dress, £110 at  
childrensalon.com
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portrait of an artist

How to 
make Picasso 

plates 
“We encourage 
children to use 

different materials 
and explore their 
creativity. For this 

activity we used FIMO 
on a porcelain plate 
to recreate Picasso’s 
famous face plates.”

is a way of expressing ourselves in a 
different language. It’s our own personal 
language. And it’s an activity that doesn’t 
need to have any purpose more than the pure 
enjoyment of the activity itself. It’s not just 
about painting either. There’s collage, 
ceramics, sculpting… in the Art Lab we cover 
as many techniques, processes and artists as 
we possibly can. Things we don’t know, we 
learn. Experts come in once a month to help 
the Play Buddies brush up their skills – it’s 
one of the best bits of the job. At Purple 
Dragon, each week is themed around a 
different topic, and in the Art Lab we link 
it back to an artist. During our Chinese 
New Year week, we’ll be recreating Ai 
Weiwei’s Sunflower Seeds installation 
(exhibited in the Tate Modern from 
2010 to 2011), creating collages full of 
sunflower seeds. During our Flowers 
in Bloom week, we will recreate the 
work of Japanese artist Azuma 
Makoto, known for his amazing ‘iced 
flowers’. The children will be using 
fresh flowers, displaying them in a 
tray full of water; later on we will 
freeze those trays. Imitation is 
crucial in every learning process.  
It not only helps us to properly 
understand the technique behind 
an artwork, but during the process 
it can lead to new and exciting 
ways of doing things, ending with 
something you didn’t expect. 

Mono magic 
Grevi Blue Linen Cap, 
£61, and Carrément 
Beau Blue & White 
Stripe Top, £12, at 
childrensalon.com

ART
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Yellow peril 
Cargo Trousers with 
Contrast Details, £85, 
Zip-up Hoodie Sweat 
with Monster Face 
Details, £94, Super 
Dude Colour Block 
Sneakers, £103, and 
Angry Fish Small 
Backpack, £80. 
stellamccartney.com

“Children are 
fascinated by 
Banksy. Art 

doesn’t just have  
to be in galleries. 

It’s on the streets. 
It’s all around us. 

And it’s something 
that they can  

do too”

26  spring tales PURPLEDRAGONPLAY.COM

portrait of an artist
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“When asked to 
recreate a famous  
Yayoi Kusama 
portrait we had no  
idea how to do it.  
But through imitation  
we discovered the 
techniques she must 
have used and made 
something exciting 
and unexpected,  
it took our  
breath away” 

With thanks to  
Ava Stanbury as  

Bridget Riley,  
Sid Knewstub as Jeff Koons,  

Valentina Panayi  
as Frida Kahlo,  
Wilf Knewstub  

as Picasso,  
Penelope Fitzpatrick  

as Yayoi Kusama  
and Archie Knewstub  

as Banksy

See our listings for 
what’s coming up in the 

Art Lab this spring
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Artists have long been driven to bridge  
the gap between humans and the natural 
world around us. From the earliest cave 
paintings depicting animals, plants and 
flowers to contemporary visions of the  

future that draw attention to the fragility of the planet and  
the damaging effects of modern life, art reflects the world 
around us and gives us new ways to see and think about our 
environment. Eco-Visionaries at the Royal Academy of Arts  
(until 23rd February) is one such exhibition. A spine-tingling 
installation invites guests into an underwater world filled  
with jellyfish. “Warm water is a disaster for anything that 
breathes,” says a biologist narrating the story of global 
warming, “and a dream come true for anything that doesn’t 
breathe much, like jellyfish.” The conclusion of Rimini Protokoll 
– the artist collective behind the work – is that humans are 
more fragile than we think. Art has long sought to express our 
tiny size in comparison to the awesome scale of the planet.  
In Fan Kuan’s hanging-scroll painting Travellers among Mountains 

Natural beauty
and Streams – part of a series of landscape paintings made  
in China in the 900s – vast cliffs swamp the human world.  
We are but tiny people lost in an ink-drawn landscape.  
Ernst Haeckel, a 19th-century artist-biologist, created  
hundreds of detailed drawings, watercolours and sketches  
in an attempt to show the real world he saw around him, and 
found beauty in the most unlikely of places. A new book from 
Taschen – The Art and Science of Ernst Haeckel – includes 450 
prints from his most important publications, from bats to the 
box jellyfish, lizards to lichen, and spider legs to sea anemones.  
He sought to discover and explain, emphasising the essential 
symmetries and order of nature. As biodiversity is ever-more 
threatened, these exquisite images are a scientific, artistic  
and environmental masterwork. They show that from  
the micro to the macro, art is a record of our changing 
encounter with nature, and reveal that we are just a tiny  
part of a greater whole.
‘The Art and Science of Ernst Haeckel’ by Rainer Willmann and 
Julia Voss, published by Taschen, £150, Hardcover. taschen.com

16  spring tales 

art attack

B O O K S
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“On the first Wednesday of every month our whole team 
comes together for shout outs, awards and training.  

David Crofts came and taught us balloon modelling,  
so we can all be a bit more Jeff Koons…”

In the blue
Brogan Blazer, £230, 
Brice Trousers, £120, 

and Smart Oxford  
White Shirt, £79.

 mariechantal.co.uk

PURPLEDRAGONPLAY.COM

portrait of an artist
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This spring the Tate Modern bursts into life with a bold new Andy Warhol exhibition (from 12th March). 
Best known for his paintings of modern-day icons – from pop stars like Debbie Harry to Coca-Cola bottles – 
Warhol reimagined what art can be. The show will take a fresh look at the life and work of the world’s first art 

superstar and explore how we can use art to relate to contemporary issues of our time, including race, gender and 
politics. Alongside the show, the Tate Modern’s cafés and restaurants will be serving a menu inspired by the names 
of some of his artworks – Tunafish Disaster, anyone? – as well as his reputed sweet tooth. Tuck into sundae-making 

masterclasses, Coca-Cola jellies and Mars bar cakes… tate.org.uk
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THE  GALLERY
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D I A R Y

2  Life Drawing
From Cubism to Impressionism, 
different genres and techniques  
are used as inspiration in this  
life drawing class. It’s a fabulous 
opportunity for children to 
discover and explore materials 
such as charcoal and sanguine.

4  Junk Modelling
Funny bunnies, brilliant boats, 
crazy inventions… fantastic 
surprises are created in this class, 
from a vast selection of upcycled 
materials. Play Buddies fire the 
children’s imaginations to come up 
with something new and exciting 
each time!

1  Mini Sculptors
A complete 3D clay adventure. 
From moulding coloured FIMO  
to getting messy, squishing clay 
into different shapes or spinning 
pots and bowls on our specialist 
children’s potter’s wheels. Smocks 
at the ready!
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Over 3,300 years ago, Egypt’s top artists 
were summoned to create all the items 
that the boy pharaoh Tutankhamun 
would need in the afterlife. Today, more 
than 150 glittering artefacts tell the 
fascinating story of the life of the child 
king, from a bed with carved lion-paw 
feet to a dainty portable board game  
and pretty cases to hold the food for  
his journey. Celebrating the 100-year 
anniversary of the discovery of his tomb, 
Tutankhamun: Treasures of the Golden 
Pharaoh, presented in London by Viking 
Cruises, runs at the Saatchi Gallery until 
3rd May. tutankhamun-london.com 

ANCIENT 
TREASURES

At the club

3  Da Vinci’s Workshop
This class showcases the work  
of a range of artists – from Picasso 
to Pollock, Monet to Matisse and 
Banksy to Botticelli – and offers  
the chance for children to create 
their own masterpieces inspired  
by the greats.

You are invited to
journey down the 

rabbit hole into the
wonderful world of 

Alice. The V&A’s
fantastical exhibition,

Alice: Curiouser and
Curiouser – opening

in the summer –
explores her origins

and adaptations
over the past 157

years. Imagined by
award-winning

theatre designer Tom
Piper – best known

for his stage designs
and 2014 Tower of

London poppies
installation – the

exhibition will reward
curious visitors with

secret doors and 
interactive displays.

vam.ac.uk

“Alice encourages us all  
to question, to learn, to 
explore, and to dream…”
Kate Bailey, Senior Curator of Theatre 
& Performance at the V&A

WONDERLAND

12  spring tales PURPLEDRAGONPLAY.COM

art attack
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“Colour! What a deep and mysterious language, the language of dreams,” said Paul Gauguin, one of the pioneers of  
the Impressionist movement. A complete revolution from what came before it, Impressionism saw painters inspired by scenes from 

everyday life, experimenting with colours and brushstrokes to show the movement of light and life as it really happened. This spring the  
Royal Academy of Arts showcases 60 works by painters including Manet, Monet, Renoir, Pissarro, Morisot and Degas – many of which 

have never been seen in the UK (from 29th March). Families can take part in free drop-in workshops where they can design and print their 
own Impressionist-inspired exhibition posters (8th and 15th April). royalacademy.org.uk

First impressions

art attack

D I A R Y
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Tales has a distribution of approx 5k and is posted directly to our members and distributed 
to a selected group of luxury hotels, local prep schools, estate agents and strategic partners.



Premium service and quality are intrinsic to the  
brand. Our Club offers state-of-the art facilities for music, 

dance, art, design, cooking, sport and imaginative play. Play 
Buddies provide facilitated play in every room, speaking 

26 different languages including Mandarin, Spanish, 
Cantonese and Arabic.  

Our concierge team welcomes an average  
of 320 families to the club every weekend.

RVI
CE

SE “Purple Dragon is the most relaxing
day you’ll have with your kids, ever.”

PurpLE Dragon MembER

MEMBERSHIP INSIGHTS

MONEY-CAN’T-BUY
OPPORTUNITIES

AND FIRST-TO-KNOW

Age range 
is typically

25-45 
for Mums & 

35-75
for Dads

90% 
parents/
families 
at the  

weekend

ONLY 1  
bodyguard per 

child, in the club at 
one time

MEMbers holIDAY IN THE CARIBBEAN 
IN WINTER, SKIING IN FEBRUARY, MIAMI  

IN APRIL & MYKONOS OR THE SOUTH 
OF FRANCE DURING THE SUMMER

MEMBERS OWN PLANES OR TYPICALLY FLY FIRST CLASS,  
OR BUSINESS CLASS

Members are savvy and 
INTERCONNECTED

EXCLUSIVE 
ACCESS IS 

IMPORTANT

Our club has an 

85-95% 
retention rate

71%
engagement 

rate &

60%+
Open rate of 

member emails



TH
OS

E
Purple Dragon is an environment where families can escape the stresses of big 

urban centres and enjoy effortless, guilt-free, family time together. Our Club offers 
over 100 different activities, from sculpting and cookery to water polo or  

underwater photography.

“What can I say… 
Purple Dragon is the 

stuff of dreams.”
PurpLE Dragon MembER

“Everything you 
approve of for your kids  

(even when you can’t  
be there).” 

PurpLE Dragon MembER

Purple Dragon is all about having a good time, hanging out and building positive,  
happy memories. Making the time you have together really count. The brand puts 
children at the heart of what it does, ensuring ‘family time well spent’. It is about 

togetherness and traditional family values.  
Our Club encourages ‘freedom in the city’ allowing children to explore, discover, 
socialise and learn. Brands engaging with the Purple Dragon membership will do  

so in a very positive, relaxed and family-orientated environment
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Boggio Studios were looking for a brand with  
an established relationship of trust and an affluent 

client base in the family market - traditionally  
a very difficult audience to access.  

Having advertised and partnered with Purple Dragon 
and Purple Dragon Tales magazine, Boggio Studios  

enjoyed a significant increase in new clients  
and orders.

“After I started working with Purple Dragon my average sales tripled. 
I’ve also achieved occasional very large five-digit orders, which is 
extremely good for a family portrait studio. 

I’ve worked with Purple Dragon for many years. They ensure our 
working relationship remains successful for both of us, and that our 
partnership is a happy one.” Julia Boggio

PRINT ADVERTISING RATES
DPS 

£2,950
Single page 

£2,450
Half page 

£1,995
Back Page 

£2,995
Advertorial 

starting from £2,950 for a single page

Please get in touch with the team to discuss direct, editorial and 
advertising opportunities bespoke to your business.

CA
SE

 ST
UD

Y

B O G G I O 
ST U D I O S
Award-winning  

and internationally 
-renowned 

photographer  
Julia Boggio has 

been working with 
Purple Dragon  
for over 8 years



Single Page: 215w x 275h
Double Page Spread: 430w 275

Half page vertical: 107 x 275  
Half page horizontal: 136 x 215

Please ensure all artwork is supplied  
with a 3mm bleed 

 
Please provide imagery at 300dpi, similar in size 

to how it will be seen on page

TECHNICAL SPECS

Advertorials where photoshoots are required  
can also be arranged and price determined accordingly based  

on your preferred usage.

This is a unique opportunity to access and engage with  
our exclusive audience in a relaxed, family-orientated environment.
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GET IN TOUCH
If you are interested in discussing a future partnership 

with Purple Dragon, please contact:

Head of Marketing and Advertising 
Jo Tiller 

jo.tiller@purpledragonplay.com

The world’s best family club


